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Introducing the Agricultural Outlook 2017-2030

What is the Agricultural Outlook? i

European

Commission

AMedium/long -term projections  of agricultural markets
and income, with focus on the EU
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ANot as a forecast of what the future will be, but a
description of what may happen under a specific set of
assumptions , which at the time of making the
projections were judged plausible

AMain commodities  covered: grains , meats, dairy,
biofuels, sugar as well as olive oll, wine and selected
fruit and vegetables

AResults in terms of supply balance sheets (production,
consumption, imports, exports, stocks) and prices

Adoint effort AGRI -JRC

European Agriculture and
—— Commission! Rural Development




Introducing the Agricultural Outlook 2017-2030

Why doing an EU Agricultural Outlook?

ATo better understand markets and their dynamics

ATo identify key issues for market and policy
developments
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ATo have a benchmark for assessing the medium -term
Impact of future market and policy issues

JRC SCIENTIFIC AND POLICY REPORTY ; )
mm.mrFmrm JRC SCIENTIFIC AND POLICY REPOR
Impact  EU sugar policy:
°°°°°° Asweet trarsition after 20157

lmpacts of the EU biofuel DOIICY D - JRC SCIENCE FOR POLICY REPORT

JRC SCIENCE FOR POLICY REPORT
agricultural markets and land use

d An economic assessment of GH

& mitigation policy options for | Cumulative economic impact of future
| agriculture trade agreements on EU agriculture
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An economic assessment of GHG

- /N mitigation policy options for EU
' i n\“ agriculture
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Anticipating production trends starts by understanding

consumers' demands

More consumers want food that:

Als produced in a sustainable way
Als healthy

Aprotects the environment
Ahelps fighting climate change
Arespects the animals

Als fair to famers
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ZERTIFIZIERT NACH RICHTLINIEN DES

:'
O ) DEUTSCHEN TIERSCHUTZBUNDES

=»How can the EU turn this challenge intO@: ~ , -
opportunity? -
®»\VVhat impact for market outlook?



